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Message in a Bottle: Tunisia Water Market Offers Real DID YOU KNOW?

Promise Juice drinks (up to 24% juice) will

Opinic 13 Feb 2013 account for more than half of global

Amin Alkhatib
Analyst

Tunisia faces a bottled water cnisis due to severe supply
shortages, thus providing a business opportunity
waiting to be tapped. For years, Tunisians have avoided
drinking tap water in favour of bottled water for fear of
disease. As a result, bottled water consumption has
taken up a bigger share of the Tunisian household
shopping basket. According to Euromonitor

International, 11 million consumers in 2012 purchased 1.1 billion litres of bottled water, equating to
more than 100 litres per person, and giving the country a ranking of 17th in terms of global per capita

consumption.

Continue reading

fruit/vegetable juice volume growth
over the next five years

See the Data »

The three markets with the highest per
capita volume sales of carbonates are
all in Latin America

See the Data :

Bulk sizes account for more than 80%
of retail still water sales in Brazil and
Mexico
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SEARCH TREE VIEW TOP COUNTRIES VIEW TOP CATEGORIES VIEW TOP COMPANIES
Eelect category... v Choose a category v Choose a geography... - Select company... v
Select category... s Size (s Forecast v v
Soft Drinks ~ Growth ~  Historic e i DASHBOARDS
[« Size = Forecast
Bottled Water R : 7 VISUALISE DATA
. ! B ~ Growth (~ Historic
= t
. Carbonates ~ per cap.,
Concentrates
Fruit/Vegetable Juice I
Select... hd
RTD Coffee —

RTD Tea
Sports and Energy Drinks
Asian Speciality Drinks
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= B03MOKHOCTh pabOTHI C JAHHBIMU: ITPOCMOTPUTE PYHKIITNYU KOHBEPTUPOBAHUS, U3MEHEHUS PSOB,
KOIIMPOBAHUs/9KCIIOPTUPOBAHMS, IIeEPEX0/a K aHAJIN3Y, AUarpaMmme, KOMIaHUAM, OpeHjam, 1 T.JI.

) Data exportation
Sewch Results List Statistics Analysis P -
|% XX MhEO ?H

Convert Data hd

Volume conversions Market Sizes | Historic | Off-trade Volume | mn litres

Unit multiplier Key: Bl Related Analysis ik Chart this Row B Company Shares M Brand Shares Distribution M Flavours
Growth Off-trade Vs On—trlade Products by Ingledient
Per ) Related analyses

capita/household

S Change View bl
Unit price
Poland
= ¥ Soft Drinks 5.450,3 5.849,3 5.020,3 6.307,0 5.220,2 5.388,5
InE L ¥ Bottled Water 1.955,7 2.065,0 2.247.8 2.534,7 2.454,0 2.605,8
(= ¥ Carbonates 1.80%,1 1.880,5 1.876,7 1.880,5 1.904,9 1.908,3
1 EnaE ¥ Concentrates 26,5 28,7 25,5 32,5 34,7 37,9
Change Time Series L - EnLEE ¥ Fruit/Vegetable Juice 1.458,0 1.560,6 1.547,4 1.528,5 1.443,7 1.467,2
Change - N - EEE v RTD Coffee 0,6 0,8 0,8 0,8 0,9 1,0
- EhEECEDY RTD Tea 125,7 181,5 182,4 187,0 189,8 155,2
i > .
Change Categories [ DhEES mY Sports and Energy Drinks 70,7 127,8 135,7 142,8 152,1 172,2
Change Geographies 4 Russia
M EnhE. ¥ Soft Drinks 10.504,6  11.016,5 9,583,8  10.963,8  11.274,1  11.792,3
: - EnEE ¥ Bottled Water 3.418,7 3.653,5 3.370,5 3.873,5 4.151,8 4.458,2
Market Sizes
Company Shares M EnhE. ¥ Carbonates 3.783,1 3.906,7 3.322,0 3.949,0 3.940,6 4.052,8
Brand Shares imcLL L ¥ Concentrates 0,5 0,5 0,5 0,5 0,5 0,5
Distribution . )
o M EnhE. ¥ Fruit/Vegetable Juice 2,954,5 3.071,1 2,568, 2.781,7 2.798,6 2.832,0
avours
Off-trade vs On-trade [ EhEREREY RTD Coffee 0,2 0,2 0,2 0,1 0,1 0,1
Products by Ingredient - EhEECEOY RTD Tea 272,3 288,3 245,85 275,1 278,2 283,1
[~ EhEECEOY Sports and Energy Drinks 74,9 95,7 76,1 83,9 106,4 125,6
EEVENTY
Category definitions | Calculation variables

Research Sources:
1. Soft Drinks: Euromonitor from trade sources/national statistics
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Carbonates in Russia

Category Briefing | 26 Apr 2012
HEADLINES
m Carbonates increases by 29 in total volume and by 129 in total value during 2011

wm Standard low-calorie cola is the most dynamic category in 2011, increasing by 99: in total volume and
by 229 in total value

m The average retail unit price of carbonates increases by 9% to RUB25 per litre in 2011

m Coca-Cola Refreshments ZA0 and PepsiCo Holdings 000 remain the leaders in carbonates, with local
producers controlling only other non-cola carbonates

m 2011 sees Russia's national drink, kvass, recording negative volume growth for the first time ever

m Carbonates is set to increase in total volume at a CAGR of 5% and in total constant value at a CAGR of
6% over the forecast period

TRENDS

m During 2011, Russia's producers of carbonates increased production significantly and filled their
warehouses with products during the spring season. However, the weather during summer 2011 failed
to meet expectations, which led to slow growth in carbonates consumption in Russia. Total volume sales
of carbonates increased by only 2% during 2011, with the main cause of this low growth the
disappointing weather as average temperatures remained lower several degrees below anticipated
levels, while the number of rainy days was double expectations. Lower levels of advertising also led to
declines and slowdowns in certain carbonates categories, notably other non-cola carbonates.

m The highest growth in carbonates in Russia in 2011 was registered in low calorie cola carbonates, which
increased in total volume by 9%. The high degree of loyalty to low calorie cola carbonates among
Russian consumer is due to raising awareness of the potential health issues which can caused by
regular cola carbonates, which is encouraging consumers to switch to low calorie cola carbonates, one
of the few readily available alternatives in Russia. Moreover, many Russians are not prepared to switch
their carbonates consumption to other, healthier categories such as fruit/vegetable juice and bottled
water. The proportion of total carbonates volume and value sales accounted for by low calorie
carbonates continued to increase during 2011 due to the rising number of people in Russia focused on
losing weight and keeping slim, and this trend is set to continue during the forecast period, resulting in
good growth prospects for low calorie cola carbonates.

m Manufacturers of kvass, Russia’s national drink, enjoyed strong sales and rising demand for their
products until 2010, although growth stagnated somewhat in 2011, The success of this traditional
Russian drink has been the result of the fact that kvass is a healthier alternative to other carbonates.
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4 o 2
XX 18028

Company Shares (by Global Brand Owner) | Historic | Off-trade Volume | % breakdown

Convert Data hd
Key: ER ysis  th Chart this Row
Share type =Y ' e
Unit type
Volume conversions Change View - ® 2007 @ 2008 @ 2009 D 2000 D 2011 D w0127
Russia
Bottled Water
— Bk PepsiCo Inc 9,0 9,4 8,6 8,3 9,1 9,2
— Eih Coca-Cola Co, The 10,1 10,3 10,0 10,3 9,1 8,2
— Bk Karachinsky Istochnik 3,1 3,7 4,7 4,5 5.3 6,2
000
- Eih Visma ZAD 5,8 &1 g1 6,1 5,4 5,3
Change Time Series » — Kavminvody ZAO 5,0 4.0 4.1 4,0 4,0 4,1
o Merkuriy 000 3,7 2,8 1,9 2,1 2,8 3,1
ch Data T: 3
e o Progress OAQ 2,3 2,4 2,5 2,5 2,7 2,8
Change Categories » ™ 1h IDS Borjomi 000 2,0 2,2 2.5 2.3 2.3 2.4
- Shishkin Les 000 1,5 1,9 2,2 2,4 2,4 2,3
Change Geographies >
- IDS Group - - 2,0 2,1 2,3 2,3
More Results bl - Ayan OAD 1,7 1,8 1,8 1,7 1,8 1,9
Market Sizes - th Volzhanka POB 2,3 2,5 2,6 2,4 2.1 1,9
Company Shares
Brand Shares - Akvalain ZAO - - 1.8 1,7 1,8 1,8
Distribution — Rosinka 0&0 1,1 1,1 1,4 1,6 1,6 1,5
Flavours o Stary Istochnik VI ZAO 1,0 0,8 0,7 0,9 0,8 0,8
al stochni
Off-trade vs On-trade v ! ! ! ! ! !
Products by Ingredient O Klinskiye Napitki OAQ 1,2 1,2 1,3 0,9 0,8 0,8
- Akva-Don 000 1,1 1,0 1,2 1,0 0,8 0,7
[ Ehh Mestlé 5a 8,0 6,0 0,6 0,6 0,6 0,7
- Eh Marzan OAQ 1,6 1,3 1,0 0,8 0,6 0,6
— i Vita-V ZAO - - 0,2 0,3 0,4 0,4
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Indebted Eurozone Markets Have the Highest Foreign
Debt-to-GDP Ratios

atagraphic 5 Feb 2013

]
DATAG RAPHIC GOVERMMENT LABOUR AND EDUCATION
Foreign Debt as % of Total GDP in 2012
- ‘
#3
. -‘i_, . >
i
S ; A
-’
Foreign Debt L b ’ )
% of GDF 2012
. %

W30

mi50- %
on-14
Mot lllustrated
B :

DOING BUSINESS
B-RANKINGS

DID YOU KNOW?

Australia has the highest minimum
monthly wage in US$ terms of all
developed countries

See the Data »

Georgia had the biggest decline globally
in government effectiveness from 2006~
2011

See the Data »
Luxembourg's foreign debt is forecast

to increase by nearly 1,500% in real
terms from 2007-2012

See the Data >

LATEST RESEARCH | More :

Business Environment: Norway
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Clear Selection
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m

-
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Statistics &t

[F] ™ Western Europe i B
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“.r Austrig i 5 I
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||-r Denmark i 5 |
[~ Finland & &
[T France i B

||_.. Germany i 5 |
[~ Greece & B
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[ Italy ¥ B
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[~ Spain & B
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Analysis [ |

Filter Tree
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Relevance L4
FILTER RESULTS RESULTS | Sort by
by Category i Countries and Consumers Annual Data Statistics | Jan 2013 | Show details...
Business Environment (7) [;a & Age Blurring: How the Breakdown of Age Boundaries Is Affecting Global Consumer Markets strategy

Consumer Expenditure (7) o }
. . Briefing | Apr 2011 | Show details...
Population: MNational

Estimates at January 1st E Age Blurring: How the Breakdown of Age Boundaries Is Affecting Global Consumer Markets — Executive
(71 Briefing Strategy Briefing | 4pr 2011 | Show details...
University Students (7]

Consumers of the Future B Make Way for Generation Z: Marketing to Today's Tweens and Teens Strategy Briefing | Feb 2011 | Show

details...
(8]
Unemployed Population El Make Way for Generation Z: Marketing to Today's Tweens and Teens — Executive Briefing Strategy Briefing
Aged 15-15 (6) | Feb 2011 | Show details...
Birth Rates (5) - ; iefi
B Tomorrow's Big Spenders: The Global Student Market --- Strategy Briefing Opinion | Feb 2013 | Show details...
Bl prening E Green Buying Behaviour: What German Shoppers Will Pay More For Article | Apr 2012 | Show details...
world (8) -
Asia Pacific (3) B Austrian Consumers in 2020: A Look into the Future Consumers in 2020 | Feb 2012 | Show details...
Australasia (3) E Special Report: The World's Youngest Populations Article | Feb 2012 | Show details...
Eastern Europe (3)
Latin America (3) B Regional Focus: Higher education graduates in Western Europe face poor job prospects article | Apr 2010 |
Middle East and Africa (3) Show details...

Morth &merica (3)

[E skills shortages in Germany and the eurozone will hamper recovery Article | Mar 2010 | Show details...
Western Europe (5)

Austria (4) E The Price of Knowledge Article | Dec 2006 | Show details...
Belgium (1) . ) ) . .
. Fl Business Environment: Austria Country Briefing | Jan 2013 | Show details...
Brazil (5) -
El Business Environment: Germa Ny Country Briefing | Oct 2012 | Show details...
by Statistics

Countries and Consumers El Business Environment: Denmark Country Briefing | Aug 2012 | Show details...

Annual Data



B PASSPORT

(EQ:JII: Results List Statistics Analysis

XX )E07?&
Convert Data v
Unit multiplier Historic
Growth Key: Bl Related Analysis  1h Chart this Row
Change View v 2007 ¥ 2008 * 2009 ¥ 2010 ¥ 2011 ¥ 2012 ¥
Austria
Bl Universities and Higher 57,0 83,0 75,0 57,0 55,0 53,0
Education Establishments
- number
Elih Higher Education Students 2561,0 284,8 308,2 350,2 371,2 355,2
(Incl. Universities) - '000
Bl University Students - "000 219,7 248,4 258,5 287,4 304,2 323,1
ELATTE U S . Elik Foreign Students as % of 16,7 18,7 15,4 19,6 20,5 21,5
s - . > All Higher Education
o e Students - 3 of higher
Change G raphies » education students
1h Foreign Students in Higher 43,6 53,4 59,7 68,5 76,0 85,1
Education in Host
Countries - '000
th Higher Education Teaching 29,4 32,7 34,8 35,6 35,6 37,8
Staff (Incl. Universities) -
‘000
Denmark
Elih Universities and Higher 174,0 175,0 177,0 178,0 178,0 178,0
Education Establishments
- number
Elih Higher Education Students 232,2 230,7 234,68 240,5 245,3 247,68
(Incl. Universities) - "'000
Elih University Students - '000 188,1 196,9 158,8 204,1 208,2 210,4
Bl Foreign Students as % of 5,5 2,8 5,4 4,8 4,8 4,9
All Higher Education
Students - % of higher
education students
1h Foreign Students in Higher 12,7 6,4 12,6 11,5 11,8 12,0
Education in Host
Countries - '000
1h Higher Education Teaching 20,3 21,0 21,8 22,3 22,9 23,4

Staff (Incl. Universities) -
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Related Statistics v _ ) }
View Statistics Business Environment: Austria
Country Briefing | 11 Jan 2013
LABOUR AND EDUCATION
Related Articles -
. R . Shortage of skilled rki
Special Report: Rise in i | ortage of skifled workers
Global Crime Levels The unemployment rate is Austria was low at 4.1% of the economically active population in
Impacts Business 2011 but cuts to government spending and a slowing economy are expected to push
Environment wnemployment up to 4.5% in 2013.

Government expenditure on education in Austria was €16.4 billion (US$22.8 billion) in 2011, which is
equivalent to 5.5% of total GDP, compared to 5.6% in the Netherlands and 4.0% in Germany. The
government has increased its spending on education by 8.5% in real terms between 2006 and 2011 but
government expenditure on education fell by 2.7% in real terms in 2011 due to cuts to government

m

Lacklustre Demand
Expected from Eurozone
Consumers in 2012

Special Report: Short-term

spending. The adult literacy rate as a percentage of the population aged 15 years or more has edged up

Forecast of Global Real from 99.8% in 2006 to 99.9% in 2011, in line with other developed Western European economies.
GDP Growth The number of people in higher education in Austria was 371,200 in 2011 which is equivalent to 4.4%
Special Report: The of the t!:ﬂal popula_tion, while ﬂ-'IE Metherlands and lI_Berrna_n\.r ha.d comparat.i\re figures of 4.0% a.nd 3.1%
World's Oldest Populations respectively. erlatwely brln_:!ht job prospects result in Soma}l Sciences, Busm-ess andl Law_ attracting the
most students with a combined 34,69 of total graduates in 2011, Meanwhile, Engineering,
Special Report: Short- Manufacturing and Construction also accounted for a high proportion with 17.5% of graduates in 2011
Term Forecast of Global despite an ailing construction industry in 2012. On the other hand, agriculture was the least popular
Real GDP Growth area of study with only 1.3% of graduates due to the more minor role agniculture plays in the Austrian

Special Report: Short-term ™ economy.

Student numbers in higher education have grown every yvear between 2006 and 2011 and were 46.6%
More Related Items - higher in 2011 compared with 2006. The surge of students in higher education is prompted by a
o shortage of skilled workers in Austria. Sectors which are particularly struggling are nursing, tourism,
Austria in 2030: The Future and construction. To help combat this, Austria introduced a new visa system in July 2011 where skilled
Demaographic workers who meet certain criteria are allowed access to work in Austria. Austria also needs to do more
to improve graduation rates from higher education due to the share of young people graduating from
academic tertiary education programs being low.

Austria: Country Profile

Business Environment:
Austria Chart 6 Number of Higher Education Students and Adult Literacy Rate 2006-2011

. i E '000 / % of population aged 15+
Consumer Lifestyles in Austria

. 400 100
Income and Expenditure:
- =3 350 100
Austna =
) . F 300 e 3
Risks and Vulnerabilities: E 10 2%
Austria g &0 28
2R 100 52
Technology, Communications _g 100 5
and Media: Austria g 1% 00 22
=l So
g 100 e g2
£ 50 100 #
= 0 100
2008 2007 2008 2009 2010 2011

— Higher Education Students {Incl. Universitias) =8 Adult Lizracy Raiz
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Regional Focus: Europe’'s  #
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Special Report: Rise in
Global Crime Levels
Impacts Business
Environment

Lacklustre Demand
Expected from Eurczone
Consumers in 2012

Special Report: Short-term
Forecast of Global Inflation

Special Report: Short-term
Forecast of Global Real
GDP Growth -

More Related Items v

Austria in 2030: The Future
Demographic

Austria: Country Profile

Business Environment:
Austria

Consumer Lifestyles in Austria

Income and Expenditure:
Austria

Risks and Yulnerabilities:
Austria

Technology, Communications
and Media: Austria

Technology, Communications and Media: Austria
Country Briefing | 04 Feb 2013

Tight competition has given Austria a dynamic mobile market, which proved resilient to the effects of
the global economic downturn of 2008-2009 and eurozone sovereign debt crisis. A greater proportion of
households have a mobile phone than anywhere else in Western Europe. 4G is already available in
major urban areas, online adspend has rocketed and e-government is well established. However, cable
TV, found in half of homes, is stalling, while satellite’s prospective growth is also tepid.

EXECUTIVE SUMMARY

m Austria’s number of broadband Internet subscriptions grew by 55.7% over 2006-2011, driven forward
by government efforts to expand access;

n Mobile phone subscriptions climbed by 40.3% over 2006-2011, as Austna’s mobile phone market
proved resilient to the econemic turmoil engulfing the eurozone duning the period. The hike lifted mobile
telecommunications revenues as a percentage of total telecom revenues from 59.4% in 2006 to 65.6%
in 2011;

m Austria was ranked 19th out of 142 countries in the World Economic Forum (WEF's) Networked

Readiness Index (NRI) 2012, just a two-place slide from its 2007 ranking out of 122 nations, as the
country largely kept pace with developments in the sector;

u After falling duning the review period, household possession of cable TV is expected to stay at 36.9% of
homes between 2012 and 2020. Household ownership rates of satellite TV, the more common method
of accessing pay-TV services, will increase from 51.9% to 54.3% over the same period;

n Average household expenditure on telecommunications services in Austria fell by 24.6% in real terms
over 2006-2011, a relatively high decline by regional standards, with only Ireland, Greece and Belgium
posting sharper falls in Western Europe over the penod;

m Capital investment in telecommunications contracted by 21.4% in real terms over 2006-2011 to finish
the period at £657 million (US£914 million), a faifly lacklustre performance in Western Europe,
although most countries in the region saw this indicator fall.

Chart 1 Total Telecommunications Revenues in 2011: Regional Overview
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